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Ice Cream Socials

Liz Mattson,
Hanford Challenge




Join Hanford Challenge for
FREE Ice Cream in the Park!
Saturday * August 31st » 12-2pm

Meet us at Volunteer Park by the amphitheater for FREE Ice
Cream* and games in the park!

(hali

homeman#

Frisbee! « Wiffle Ball! - Live Music! « Face Painting!

*While supplies last.

Educate the public by providing

Engage the public early and often. timely, accurate, and
understandable information.



Prepare future generations fo
iInformed engag
participation.
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Build a sense of community around Hanford

(locally, regionally, and beyond).
/Ice Creamsecia
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How It Works

@ Organize Event:

>

Located in a place people are already gathering
Provide free food: Cost is usually around $250
Make it fun: music, ga‘mes

Document: make sure someone is there just responsible for
taking pictures

® Educate.

® Provide opportunity for action: comment wntmg survey,
poll.

® Reward: ice cream!

Repeat: make it a regular event people in your community
can anticipate

Ice Gream Socials
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Barriers and Solutions

® Expense/Capacity Issues: team up,
collaborate with other organizations in
your area and volunteers, ask for
donations or dlscounts on food In
advance.

® Feels Complicated: simlify,

® Need more info: contact Liz Mattson at
o 206-292-
2250

Ice Gream Sociél‘s\



Hanford Paddle Trips

Theresa Labriola,
Columbia Riverkeeper




Public Involvement Goals Met

® Engag et he public
® Educate young people

® Provide both educaitipal and
interactive public involvement activities
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® Timing and audience

® Agency partnership can enhance

Hanford education
Paddieinp 2



© On water education provides a unique
Icgk at Hanford’s accidental nature

® Participants are river users, fishers, artists

Folh
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Science Pubs

Ken Niles
Oregon Department of Energy




Public Involvement Goals Met

® Engage the public by providing timely,
accurate andynderstandable and
accessible information

® Educate young people for informed
engagement and partic“‘i“qtion

Science Pulbs
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How They Work

@ Existing organization/forum
© Built-in audience

® Existing method of |C\\\)\*\Ub\\|\\\iCity

Scienc$s
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Applicabllity

® Existing market through the Oregon Museum of
Science and Industry (OMSI) is saturated

> Oregon presented last year in Portland, and will do so this
year in McMinnville, Eugene and Salem.

® However, Washington Ecology or others could
work with the Pacific Science Center in Seattle,
the Mobius Science Center in Spokane, or
some Tri-City organization to establish science
pub type presentations in Washington state
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Lessons Learned

@ Provides a new interested audience
® Non-confrontétional forum

@ Plenty of time to delve |nto the topic
In detall

® Relaxed setting - food and beer/wme

avallable for purchase

Science Pubs
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Social Media Tools

Dieter Bohrmann
Washington State
Department of Ecology




Using tools fo advance Pl goals

® Post “events” such as public meetings and
comment periods to go beyond a listserv
notice. Send reminders, as needed.

® Share links to items of public interest, such as
the annual TPA survey ¢ or news articles.

@ Share photos of outreach events & promote
Ecology speakers bureau.

® Encourage conversation & enga\cj\e\\ment with

the public on hot topics through socié\l\\\\\\\\\\media

- SocialiMedia
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Ecology social media goals

® Post ré\\\\\gulgrly (preferably dally)
® Include photos, whenever possible

® Tone matters; be conversational, not rigid &
oureaucratic (in other words, don’t sound like a
government agency)

® Put a personal face on our sites
N

® Be responsive — put the “social” —x
In social media I
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Opportunities & Challenges

® Immediate, portable & inexpensive
® Can engage w/many audiences at once
@ It’s fun & exciting!

® Can tax resources w/need to feed & monitor

® Not a replacement for face-to-face
Interaction

® Ca een

DEPARTMENT OF

ECOLOGY

State of Washington SOC]C!] J\A":'CJ]Q




EFcology Social Media Project

® October was Hanford History Month
(marking 70 years)

® Ecology posted trivia question daily on
Twitter & Facebook

@ Dally posts helped create more direct
engagement with our fo\‘l“l‘**;_yyers

® Ecology considers project a\\su\gcess, but
tough to sustain. Looking for ways to do

this. N

S Social Media
N



Some Sample Questions

@ Get your coffee this a.m.? Hanford workers sure
did during construction in the mid-40s. How
much coffee was consumed each day?

® What nickname dld workers give to central
Hanford’s huge Chemlcal separations plants?

® What did Hanford’s manager hand out when
the Tri-Party Agreement was first S|gned In
19897

Answers: 8,000 lbs. (344,000 cups), Queen Marys, Broqms

~—
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Gauging success of frivia project

October 1 249 October 1 88

November 271 November 102
1 1

. SecialiViedi
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Promotion -- Ecology outreach

DEPARTMENT OF

ECOLOGY

State of Washington

Hanford

Education & Outreach Network

Ecology's Hanford Education & Outreach | update Page Info

Network

twitter.com/@ecyhanford

Tweets

Dieter BEohrman
Remaining #Han

v @ecyhanford
Get the latest news & information about Hanford cleanup and related
issues from @EcologyWA Nuclear Waste Program

Richland, WA - ecy.wa.gov/programs/nwp/

B4 €@  Editprofile

it plant deadlines at risk bit.

Social Me&a
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http://www.facebook.com/HanfordEducation

Facebook

Kim Ballinger
U.S. Department of Energy

Richland Operations Office



http://www.google.com/url?sa=i&rct=j&q=&esrc=s&frm=1&source=images&cd=&cad=rja&docid=G8o56gUXuUyfeM&tbnid=9aOB70Yrs0iALM:&ved=0CAUQjRw&url=http://www.blogelina.com/2013/10/the-best-ways-to-promote-your-blog-content-through-facebook/&ei=i5umUtPaKMbaoATL_oKwDA&bvm=bv.57799294,d.cGU&psig=AFQjCNGOOaCMotwxzuR1ybMX7VAWGayUPA&ust=1386735862318771

YouTube
Emy Laija /

U.S. Environmental Protection Agency

You Tube




Flickr

Liz Mattson
Hanford Challenge
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Smile.
Everyone gets a freg terabyte.

Sign up for Flickr

Biggr. That's right, a terabyte.
Spectaculr. Share in full resolution.
Wherevr. Available anywhere you go.

Forevr. Introducing the all-new Flickr Photo Books.

Sign In
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federal and state employees working on the cleanup project to dedicated community members who =
care about the future of the site. We'd love o meet with you over a phone call or coffee or a beer to
talk about everything Hanford!

Search

Hanford is complex. It takes a long time to master basic information about the nuclear cleanup site.
Most people need help navigating Hanford's issues, and find value in getting questions answered from
different perspectives in order to become skilled participants.

If you'd like to be more involved with the Hanford community, you've come to the right place. If you
stumbled here and are looking for information, we'll get you started and tell you where to go. Join the
mentorship community!

Meet the Hanford Mentoring community and find out how you can get involved and connect
with mentors and others interested in learning more about Hanford.
Get Involved with Inheriting Hanford through a simple application.

Check out our calendar of regional Inheriting Hanford events, happy hours and other
gatherings.
Connect through social media. Join our Facebook and Twitter pages.

More Photos

Inheriting Har Ore==eprCject
organized by Hanford Challenge
for the benefit of everyone
involved with Hanford.

Inheriting Hanford is funded
through a grant from the New
Mexico Community Foundation’s

Community Invelvement Fund.

Share this: [ Twitter + [ Faceboak 7

Inheriting Hanford is also fimded
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